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Wanjia Group

£ = i B

FE(ER ) RETEAARTH A ER A ERAIEM LEBRERNE THEVER, AUR~mINT
HE, BAEHREW A WARLSY, SEMESRERMT. EbfiE. FRKRS. B =NERRITRIE
BRE ATV, THE2NMEEME6NERFAT,

Ttk (%) BERATVLEEANTAEERE. MENNRNERED. 2EE-IMPERREKBBBNEE
h—E 2T, ASNRGMERB ALK, BRER 68 TEAX, AHEFNMETEREL 2FE; B
B4 LT ART, WAHERT 600 A

BE+LENERE, EAHET $. KPSV EZEEEAY, BHRTAISMELSHNERBRMIIE, BiR
MEERNE. BELY, BURSSERTIER, HRCLYXL, SIAXIEMELRRED LR

Company Profile

Wanjia (Group) company, composed of 2 joint—venture companies and 6 wholly owned subsidiaries, is a diversified group
enterprise developed on the basis of the Inner Mongolia (Sino—Japan Joint Venture) Wanjia Food Co., Ltd. As the leading en—
terprise in agriculture and animal husbandry based in Inner Mongolia, Wanjia (Group), despite its principle agricultural prod—
ucts processing, is also invloved in the busineses such as: food processing, plantation, trade services, real estate and architec—
tural design and funeral services.

Situated in the heart of vast Horqin grassland, to the south of the Greater Xingan Moutains, Wanjia (Group) is located at
the City of Ulanhot, the birthplace of the 1st autonomous government of the country. With total assests of 400 million RMB (or
US$59 million) and 600 staff, the company takes up an area of 350,000 square meters (including the floor area of 68,000
square meters) and ownes a demonstrative organic plantation base of 20,000 mu (3,295 acres or 1,333 hectares).

After the development of a decade, the company has formulated a medium and long—term strategic planning of enterprise
development and has defined the direction and goals of the business development. That is to establish and develop the advan-
tages of the brands and resauces; to enhance to improve the quality of all staff; to build the coporate culture so as to lead the

cause of the health of the company to flourish!
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Wanjia Group Evolutior
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1994-1998, Sino—Japan Inner
Mongolia Wanjia Food Co., Ltd
was established. The miso prod—

uct was all for Japan export. 50
staff.
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1998-2001, the organic farm
comforming to JAS Standard was
buil; A 2,000 MT/year soy
sauce production line using the
process of high—salt-diluted
state fermentation was in opera—
tion; soy paste and sauce mari—
nated vegetables products were
in production for overseas and

domestic markets.
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2001-2005, the subsdiry com—
panys, Ulanhot Longfu Real Es—
tate Development Co., Ltd. and
Ulanhot Wanlong Funeral Ser—
vices Center were established;
by acquisition of a state—run
pickle plant, the company start—
ed production and sales of vini—
gar, fermented beancurd, bean
curd products and etc. The
company defined its multi-
ple-line operation; multichannel
management featured in food

condiment via fermentation.
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2005-2006, re—alocated and
enlarged, the new production
line was capable of making
6, 000 MT/y Japan style soy
sauce The production is certified
for organic products by EC and
NOP and for OU kosher. The soy
sauce products began to export
to Europe, America etc. The
group company was founded
with clearly established owner—
ship.
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2006-2009, Wanjia—Fuji Food
and Beverage Co. and Ulanhot
Wanjia Business Hotel were es—
tablished and in operation. The
30,000 MT/y Brassica napobras—
sica production line (the 1st
phase) was in operation at Econ—
imical & Development Zone; the
26, 000 MT/year soy sauce and
paste  production lines of
Changchun Wanhui were in op—
eration. Changchun Wanhui ,
with 600 staff, was awarded the
" High and New Technology En—
terprise” and laid the pattern of

large scale production.
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2009-now, the group company
clearly defined the food process—
ing being its core industry; the
company goal is to make the best
products and win the best brands
in China for the organic miso
and soy sauce for export, to be
the best, most productive and
strong producer for Brassica
napobrassica, to become the
largest flavoring and food pro—
cessing enterprise in Northeast
China, to be the most recognized

brand name in China.
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Inner Mongolia Wanjia Food Co., Ltd. (Sino—Japan joint venture enterprise)

Jointly invested by the Japan companies—Maruman Co., Ltd and Tian Wai Tian Co. Ltd, the company
was founded in March, 1994. The main products are organic miso, organic soy sauce, compound flavor—
ing paste, sauce marinated vegetables and etc. The completion of the new plant at the Economy and

Technology Development Zone has increased the Brassica napobrassica production ¢ apacity up to

50, 000 MTly.
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Inner Mongolia Wanjia Agricultural Science and Technology Development Co., Lid

Founded in 1998, the company owns a planting base of 20,000 Mu (3,295 acres or 1,333 hectares) in
the beautiful and fertile Inner Mongolian grassland for the organic soybean, rice and wheat production.
The company contracts with the local farmers to grow Brassica napobrassica in the Aershan Areas, a fer—
tile land by the name of "the Snow Land nursed by the Holly Spring".
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Sino—Japan Changchun Wanhui Food Co., Lid.
Established in 2007, the company produces the Fuji Sakula Branded soy sauce, soy paste. sauce mari—
nated vegetables etc. The company owns the largest aseptic soy sauce production line in China with the

technology of "low temperature fermentation". The company is creating the "new taste" of the flavoring.
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Wanjia Group
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Ulanhot Longfu Real Estate Development Co., Ltd. Ulanhot Wanwei Architectural Design Co., Ltd.
The companies were established in 2001 and 2006 respectively, mainly engaged in real estate development and design. In the win-win mode and real—

izing economic and social benefits, the companies laid the solid capital foundation for the future development of the group company.
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Ulanhot Wanlong Funeral Services Center
Established in 2002, the center has been committed to its social responsibilities and obligations in

the objective of providing the humane care services. The center takes up an area of 35,000 square

meters in the solemn and serene environment.
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WanJia Bussiness Hotel
Built in 2008, the multi functional hotel takes up a floor space of 16,000 square meters. The hotel is
the cultural activity center for the company staff and opens to the public providing the services such

as catering, wedding party, hotel rooms, KTV, tea art, shopping etc.
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Xingan League Wanjia Fuji Food & Beverage Co., Ltd.

Established in 2008, the chain restaurant provides Japan style fast food. The joint venture company

is a symbol of Sino—Japan cooperation.
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Wanjia's Awards
The Leading Enterprise in Agricultural Industrialization of Inner Mongolia

The High and New Technology Enterprise of Inner Mongolia
Famous Brand Products of Inner Mongolia
New Tech Award of China Condiment Industry
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Business Concept FEBZ

We come together because of fate; we enjoy the joy of success when we GBHHOT.ZOSHICEF > TR BITBERICH M 28
bring the joy to our clients through our commodity. We see the customers U TERERELAZRBL JLTK) Z ik >THAIC
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ue of life by doing so. The company is like a warm family where we work
in team spirit, we respect each other, we perfect ourselves, we seek our

happiness and we are creating a more beautiful tomorrow together.
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To strive for higher-standards; to create new ideas; to innovate to make REEET 2
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Enterprise Spirit

the development.
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Honesty, perfectness, innovation, win—win.
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Wanjia Group

o i £ FERR
e .;' ;.._.. e BITERE ORS00 D4R
BT EE FOA
it B JAS. XX EC. £ E NOP BHL& SikiE
B®iTEE OU 9 KOSHER & SiIAIE

SLRR LT va 1 § it STTREEMTIOTASNSY Yk ) 1] tsijRg

EELTENES 3 .ﬁ;'w p—— BRAA A!,%f}_‘,‘_ ~oua.m . .
Wanijia's Certificates

State Sanitation Registered Certificate for the Food Manufactuer for Export

T e igE ™ Registration of FDA, USA
Certificate for Organic Products issued by JAS, EC and NOP
Kosher Certificate issued by OU
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